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SAN  JUAN  COUN T Y

Breakfast • Lunch • Dinner
Navajo Fry Bread Specials

Vegetarian Selections

DAILY SPECIALS

Twin Rocks Café & Gifts
913 E Navajo Twins Drive • Bluff

435 - 672-2341

Banquet & Convention facilities
World Class Motel & Tours

Gift Shop • Campground • Grocery Store

Daily Specials
Fantastic Views

“It’s worth the trip”“It’s worth the trip”
Experience our great food and Experience our great food and 

excellent service atexcellent service at

435-727-3231435-727-3231
w w w. g o u l d i n g s . c omw w w. g o u l d i n g s . c om

In spectacular
Monument ValleyMonument Valley

Organic Espresso • Smoothies • Fresh Juices
Fresh Salads • Croissant & Wrap Sandwiches

Philly Steak & Panini Sandwiches
Fresh Baked Goods EVERYDAY

Open 7 days/week until 9:30 pm

516 N Main • Monticello • 435-587-5063
20 S Main • Moab • 435-259-0101

PEACE TREE
JUICE CAFE

www.peacetreecafe.com

156 S. Main, Monticello

435‐587‐2766

WAGON
WHEELWHEEL
PIZZAPIZZA

Serving the 4 Corners since 1984 

Fresh • Hot • Homemade

Pizza • Salads
Deli Sandwiches

Dine in or Take out

149 E. Center, Monticello149 E. Center, Monticello

BREAKFAST, BREAKFAST, 
LUNCH, &  DINNERLUNCH, &  DINNER

MEXICAN FOODMEXICAN FOOD
EVERY WEDNESDAY NIGHTEVERY WEDNESDAY NIGHT

TAKE-OUT AVAILABLETAKE-OUT AVAILABLE
435-587-2440435-587-2440

restaurantrestaurant

216 East Center
M O N T I C E L L O

4 3 5 - 5 8 7 - 2 3 3 5

Breakfast,
Lunch & Dinner
TAKE OUT AVAILABLE

Like us on Facebook!

Thursday-Sunday
11 am-9 pm

17 miles East of Monticello on Hwy 491
FREE SHUTTLE AVA IL A BLE

970-677-2649

419  We s t  H w y  491,  D ove  C r e e k

9 7 0 - 6 7 7- 3 3 0 0

D O V E  C R E E K

CONVENIENCE STORE

121 E Center • Blanding
435-678-3456

Open for lunch at 11 a.m.

This SpaceThis Space
AvailableAvailable

435-587-2277435-587-2277 148 South Main St., Blanding 
435-678-2413

OPEN Mon-Thurs, 6 am-8 pm
and Fri-Sat, 6 am-9 pm

BREAKFAST SERVED 6 -10 am

This SpaceThis Space
AvailableAvailable

435-587-2277435-587-2277

by Natalie Randall_______________
Director, San Juan County 
Economic Development & 
Visitor Services

Recently our offi ce at-
tended the US Travel As-
sociation’s IPW travel 
trade show. Travel trade 
shows are a mechanism 
for suppliers, including 
destination marketing or-
ganizations (DMO’s) like 
ourselves, to meet with 
travel buyers (tour opera-
tors, travel agents, etc). 

IPW is unique in the 
sense that it brings to-
gether travel buyers and 
media from more than 70 
countries, allowing us to  
build relationships, edu-
cate, and promote our re-
gion to existing and future 
buyers.

The marketplace is a 
large convention center 
space where the meetings 
between suppliers and 
buyers take place. Each 
supplier has a booth, while 
the buyers shift from booth 
to booth per their appoint-
ment schedule. 

All appointments are 22 
minutes in length. Buy-
ers or booths are grouped 
regionally starting from 
country, to region, to state. 

This year, the state of 
Utah was well represent-
ed with a multi-booth 
Utah section, various oth-
er DMO’s, as well as many 
Utah businesses (in-
cluding Desert Rose and 
Gouldings). 

All appointments be-
tween suppliers and buy-

ers are pre-scheduled 
based on multiple factors, 
including mutual appoint-
ment requests, similar in-
terests/activities, existing 
relationships, and more. 

This year we had 45 pre-
scheduled, formal appoint-
ments with various oth-
er meetings and conversa-
tions throughout the dura-
tion of the trade show. Ap-
pointments included do-
mestic contacts from areas 
including Colorado, New 
Mexico, Florida, Califor-
nia, Texas, and Philadel-
phia; as well as interna-
tional contacts including 
China, Italy, Korea, Aus-
tralia, France, Romania, 
Indonesia, Germany, Isra-
el, Chile, Finland, Japan, 
UK, and Canada. 

Trends from our meet-
ings refl ect a desire for 
extending trips one to 
two additional days with-
in San Juan County, tai-
lor made Foreign Indepen-
dent Traveler (FIT) itiner-
aries, unique/eclectic lodg-
ing, and overall questions 
and demand for activities. 

Currently, we are in the 
process of responding to 
all the meetings, as well 
as making warm hand-offs 
to buyers and businesses 
throughout the county.  

At this IPW show, we 
were honored to receive a 
three-star Michelin desti-
nation award for Canyon-
lands National Park. Mi-
chelin, known for their 
ratings of restaurants 
and destinations, pub-
lishes the Michelin Green 

Guides for travelers. 
The Michelin Green

Guides, or Le Guide Vert 
Michelin, allow travellers 
to quickly identify a des-
tination’s most outstand-
ing attractions with their
star system. The three-
star, also highest, rank-
ing indicates that an area 
is “exception[al], worth a
special journey in itself.” 

We fi nd that this meets 
the county’s strategy to at-
tract discerning custom-
ers who will stay longer,
spend more, and get off 
the beaten path.

We also would like to 
announce the launch of 
our offi ce’s new website, 
www.utahscanyoncoun-
try.com. This website’s 
landing page serves as the 
landing page for all visi-
tors looking to visit San
Juan County–Utah’s Can-
yon Country. 

The site features visi-
tor itineraries, things to 
do, regional information, 
lodging, restaurants, busi-
ness directory, and more.
Each business has its own
personal landing page. We 
ask all businesses to see if
you are listed on the site,
and/or if there are any up-
dates to your listing. 

Please note there is no
charge for this listing, as 
the role of our offi ce is to 
provide information. If 
you would like to be list-
ed, or need to edit your
listing, please reach out 
to our offi ce 435-587-3235 
or ayamamoto@sanjuan-
county.org

Visitor Service offi  ce discusses travel 
trade and a new offi  ce website

by Kara Laws_______________
Contributing writer

Blanding City has of-
fi cially hired Pratt Redd 
as the fi rst ever Econom-
ic Development Specialist.  

For the last year, talk of 
economy development has 
come up in Blanding City 
council repeatedly, almost 
more than any other topic. 
Many residents and com-
munity leaders feel the 
changes to our small econ-
omy need to be guided. 

Knowing the city did not 
have enough man hours 
to address the changes, 
Blanding City Council ap-
proved a new full time job, 
which started July 1. For 
the fi rst time ever, Bland-
ing City will have an Eco-
nomic Development Spe-
cialist. 

This specialist will work 
directly with local and in-
coming businesses to help 
them grow, guide them 
through regulations, and 
help them fi nd the re-
sources that they need to 
thrive. 

Councilwoman, Cher-
yl Bowers stated, “I be-
lieve with conviction that 
if we don’t have a position 
that is dedicated and fo-
cused full time on Bland-
ing and what we want to 
see for our future, that 
the tourism environment 
could spiral while our well 
rounded economic growth 
could be stunted.

“The recent develop-
ments with Bears Ears 
and the world wide media 
coverage created a crucial 
point in our economic fu-
ture, that could not be left 
unchecked,” Bowers stat-
ed. 

Other council members 
agreed with her and they 
worked to make room in 
the annual budget for this 
new employee. In June, 
after a lot of thought, ap-
plication reviews, and in-
terviews, Pratt Redd was 
chosen to fi ll the position.

Pratt Redd grew up in 
Blanding. After graduat-
ing high school, he attend-
ed Southern Utah Univer-

sity where he received this 
BS in Marketing with an 
emphasis in economics. 

Redd is excited about his 
new position with the city 
and says he is most look-
ing forward to, “working 
directly with Jeremy Redd 
and the employees at the 
city.” 

He is excited about their 
passion and relationship 
with the community. Redd 
is excited to join a work-
force that works so hard to 
please the community and 
hopes that he can do more 
of the same. 

While Redd stated that 
he doesn’t see any huge is-
sues in the local economy 
right now, he does think 
there is always room for 
improvements and hopes 
to dedicate time each week 
to fi nding problems and 
working to resolve them. 

He feels that his main 
role, in this new position, 
will be to “help [business-
es] with their needs and 
develop plans to better 
their business.” He plans 
on taking some time and 
getting to now all the busi-
nesses owners throughout 
the next year.

Redd said he would like 
to see new businesses 
come into town that would 
be “great employers for 
the community and pro-
vide people with lasting 
jobs and careers.” 

He also hopes that Blan-
ding can attract new busi-
nesses that improve the 
quality of live for local res-
idents. 

“Blanding is unique 
and special, we all know 
it,” Redd stated, “That’s 
why we live here, that’s 
what makes us passion-
ate about our home.” Part 
of what makes us unique 
is our community. Redd 
feels that the community 
is a vital to local business-
es thriving. 

He is excited to start 
working with the commu-
nity, the businesses, and 
the city employees. Bland-
ing is changing and it can 
be very exciting. 

Redd is ready to step 

into this vital role in the 
shape of our changing 
community and Blanding 
City is ready to take more 
control of our economic di-
rection. 

Blanding City hires a full time 
Economic Development Specialist

Pratt Redd is the new Blanding City Economic Development Specialist.  He is pictured here with 
his wife, Darcy, and children, Luke and Leighton.  Courtesy photo


